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NDPHS BRAND GUIDELINES

Introduction

The Northern Dimension Partnership in Public Health and Social
Well-being (NDPHS) brings together policy makers and experts
of ten governments and several international organizations.

Our mission is to provide an inclusive forum for health
advocacy and contribute to sustainable societies with equal
opportunities for good health and wellbeing.

This brand identity is a basis for consistent, clear and engaging
communication. The aim of the identity is to help tell the NDPHS
story—a story of collaboration and commitment to better
health for all.
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Values & Message

The NDPHS adheres to the following values, which guide
the organization and are part of its DNA:

— Inclusiveness and equality
— Trust, respect

— Practical, agile approach
— Informed decision-making

The core message of the brand iIs the notion of connecting
minds and ideas to advance the well-being of communities.

NDPHS operates by bringing together experts to learn
from each other and collaborate, connecting strengths,
competence, research and innovation of the Partnership
countries and organizations.

The message of the brand is collaboration, and connectivity
allowing for new synergies and solutions.
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Brand Image & Claims

The idea of collaboration and connectivity is at the heart The main brand claim is:
of the NDPHS brand. It resonates in the claims and the “Connecting minds for healthy lives”
“NDPHS Threads”—a visual story about weaving together
ideas, people, countries. It should be used on all promotional materials.
The logo symbol shows different threads becoming The secondary brand claim is:
one fabric. “Sharing knowledge
Learning from each other
The threads form a basis for decorations, illustrations and Caring for people”
visual elements present throughout the whole identity. and may be shortened to:

“Sharing Learning Caring”

It may be used both as an addition to the main claim or
separately, in full or short version.
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Visual Identity

1. LOGO ELEMENTS o
N D P I—I S [I;lgrr'::eerr;h?gqlnelgfll&?c Health
The logo consists of three elements: and sociat Well-beme
1. Symbol
2. Short WO rdmark Symbol Short Wordmark Extended Wordmark
3. Extended Wordmark
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Visual Identity

1. LOGO LAYOUT VERSIONS

The [OgO may be used in basic % N DPHS % N DPHS 5552%%2?555?&%;ealth
and full versions, and in two
layOUtS—hOﬂZOﬂtal aﬂd \Vis, rtlcal_ Basic horizontal version Full horizontal version

Partnership in Public Health

N D P I—l S and Social Well-being

Basic vertical version Full vertical version
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BRAND GUIDELINES

Visual Identity

1. LOGO

COLOR VERSIONS

On white backgrounds, the logo must
be used in the full color version It
possible.

It use ot color Is not possible because
of technical reasons, black (on white
background) or white (on black

background) versions should be used.

On colors tfrom the NDPHS palette,
blue or red monochrome versions
must be used in the combinations
shown here.

Greyscale media
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NDPHS

Visual Identity

SYMBOL

1. LOGO

The NDPHS Symbol consists of

Interwoven threads. It is built on
a square grid and tilted 45°.
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The monochrome version differs
In construction from the full

color version.
The monochrome symbol may

be used as a bullet or text

decoration.
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Visual Identity

1. LOGO

CONSTRUCTION

The short wordmark and
extended wordmark have the
same width.

The short wordmark should
always be centered with

the symbol—horizontally or
vertically, according to the logo
Version.

The extended wordmark is
placed to the right of the short
wordmark or below It.

JK NDPHS

Symbol Wordmark length

x

NDPHS |

Wordmark length

Northern Dimension
Partne h ip-in Public Health
and Social Well-being

Symbol Wordmark length Wordmark length

P& NDPHS

Northern Dimension
Partnership in Public Health
and Social Well-being

Wordmark length

10
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Visual Identity

1. LOGO

CLEAR SPACE

The clear space around the logo

ISt
be

ora

ne minimal space that should
eft empty—without any

ohics or text invading it.

It Is also the minimal margin

tha

t should be left between the

logo and the page edge.

J& NDPHS

Horizontal basic version:
Clear space margin = % height of the logo

x

NDPHS

Vertical basic version:
Clear space margin = % width of the logo

Northern Dimension
Partnership in Public Health
and Social Well-being

Horizontal full version:
Clear space margin = % height of the logo

J& NDPHS

Northern Dimension
Partnership in Public Health
and Social Well-being ‘

Vertical full version:
Clear space margin = % height of the logo

11
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Visual Identity

1. LOGO

MINIMAL SIZE

The logo should not be
reproduced in sizes smaller
than the minimal size, because
it will not be legible.

Print

K NDPHS | 5 mm K

8 mm
% NDPHS 12 mm
Northern Dimension
Partnership in Public Health
and Social Well-being
% 5 mm Z - 5 mm

12

Screen

K NDPHS | 20px K
NDPHS
40 px

Northern Di
Partnership
and Social Well-bei

40 px
60 px
mension
in Public Health
eeeeeee g
Y
20 px DS 20 px
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Visual Iden

1. LOGO

BRAND GUIDELINES

tity

PLACEMENT

On artwork the logo shou
be placed in one of the 4
corners of the page.

On gadgets it may be
placed according to the
shape and use of the
object.

The symbol may be used
as a decorative element.
It should be horizontally
centered on the page.

Logo placements

Logo

Logo

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy reet
dolore magna aliquam erat volutp nibh

euismod tincidunt ut laoreet dolore magna

aliquam erat volutpat. Ut wisi enim ad

minim veniam, quis nostrud ci tation
ullamcorper suscipit lobortis nisl ut aliquip

ea commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in vulputate
velit esse.

Connecting minds
for healthy lives

N

% NDPHS

e § T ¥ & KN &

NDPHS
[Test] Speakers announced! Join us for the conference
To: Emilka Bojanczyk,

Reply-To:

) This message is from a maifing st

K NDPHS

Connecting minds
for healthy lives

ICELAND

Connecting minds
for healthy lives

£ inbox - Podpunkt  Yes

13

d
K NDPHS ST

Northern Dimension Partnership Alix Jabonczyk
inPulcesnand 125 Kingston Rd

i ing OX26RW Oxford, UK
Secretariat
00002021
Rel.

Dear Lorem Ipsum,

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut liquip
ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcor-
per suscipit lobortis nis! ut aliquip ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore
eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzil delenit augue duis dolore te feugait nulla facilisi

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent luptatum zzri. Lorem ipsum
dolor sit amet, consectetuer adipiscing elit, sed diim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nis| ut aliquip ex ea commodo consequat. Duis
autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat,
velillum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dig-
nissim qui blandit praesent luptatum zzri

Coordintor
Lorem Ipsum

for healthy lives

FINLAND
NORWAY
RUSSIA
ESTONIA
SWEDEN
LATVIA
LITHUANIA
POLAND
GERMANY
Connecting minds ‘5};}{% NDPHS *
Connecting
minds
5 Move to.
for healthy
Unsubscribe l | Ve S
SHARING LEARNING CARING
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BRAND GUIDELINES

Visual Identity

Primary colors & their tints

Secondary colors

Only used in logo

14

210/0/ 100 0/95/145 130/ 210/ 250 0/0/0 227120/ 150
B e
Rubine Red (U/C) 300 (uU/C) 0821 (U/C) ;ﬁ‘hg(zll\:/lic) (RJI/l::i)ne Red 65%
2. COLORS NDPHS Primary colors Light Blue

— Blue

— Red

— White

NDPHS Secondary colors

— Light Blue

— Black

Specific tints of the palette colors

may be used. Non-standard colors

may be used turning the background

INto a campaign accompanied by

other campaign elements.?

1 The exceptions can be applied per prior approval of the NDPHS Secretariat
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BRAND GUIDELINES

Visual Identity

3. THREADS

THE CONCEPT

The NDPHS Threads are a basic

building block of the brand identity.

They are the main decorative
element, and should be used
on covers, promotional artwork
and gadgets.

Two crossing thread groups should
be used. It space Is scarce, one
group may be used. There should
never be more than two groups
on one artwork.

15
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BRAND GUIDELINES

Visual Identity

3. THREADS

THREAD TYPES

There are three types of threads.
More types may be constructed in
the future.

Basic threads—a group of
12 straight lines.

Wavy threads—a group of 10 wavy
lines. The amplitude may vary.

Angular threads—a group of

11 angular lines. The angles of the
lines must reflect the angles used In
the logo (30° and - 30°).

16
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BRAND GUIDELINES

Visual Identity

3. THREADS

COLORS

Thread bundles should use tints of
NDHPS Blue, Light Blue or Red. It is
preferable that tints of one chosen
color be used in one bundle.

The bundles should be used with
30%, 50% or 70% opacity.

Threads’ colors can be changed
as a unique marketing tool for a
limited period of time turning the
threads into a campaign.?

1 The exceptions can be applied per prior approval of the NDPHS Secretariat.

17
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BRAND GUIDELINES

Visual Identity

3. THREADS

ANGLES

Basic threads—may be
placed on artwork at 15°,
-15°, 45°, -45° and 75°,
—-75° angles (red and light
blue lines on illustration).

Wavy and angular
threads—may only be
used at 45° and -45°
angles (red lines on
iLlustration).

18
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BRAND GUIDELINES

Visual Identity

3. THREADS

Total
width

1 Stroke width

M Total
N\ width

1 Stroke width

SIZE

Threads should always have
a fixed stroke width and total
width of the bundle.

These widths depend on the
size of the page.

Digital

19

SMALL FORMATS

(SHORTEST EDGE SMALLER THAN 150 MM)

— stroke width 1 pt
— total width 20 mm

REGULAR FORMATS

(SHORTEST EDGE SMALLER THAN 700 MM)

— stroke width 2 pt
— total width 40 mm

LARGE FORMATS

(SHORTEST EDGE LARGER THAN 700 MM)

— stroke width 12,5 pt
— total width 250 mm

SMALL FORMATS

(SHORTEST EDGE SMALLER THAN 400 PX)
— stroke width 2 px
— total width 100 px

REGULAR FORMATS

(SHORTEST EDGE LARGER THAN 400 PX)
— stroke width 4 px
— total width 200 px
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BRAND GUIDELINES

Visual Identity

3. THREADS

PLACEMENT

Threads may be used In
twO ways.:

1. Spanning the whole
layout from edge to
edge

2. Inthe form of a cross, In
the center. This is called
“X threads”

THE HIDDEN PROBLEM

Reduce Older Adults’
NMarmful Alcohol
Consumption

v |
t# ‘5)//\%{\ N DPES e sy

ANNUAL REPORT

2021

“2,/\%{. N RS =t

THE HIDDEN PROBLEM

Reduce Older Adults’
Harmful Alcohol
Consumption

7)) NG (s
?,/,g‘ NDPHS sk i

ANNUAL REPORT

2020

D% NMDLIC tenomse
‘5/\4\;\{' NDPHS &=

THE HIDDEN PROBLEM

ce Older Adults’
ur 'A % ~ A -

7
P& NDPHS s

ANNUAL REPORT

2019

\L’)

% NODLIC tenomae
'5,‘,/,3‘{\ NBERSH======z

20
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Visual Identity

4. CLAIM

21

Digital

TYPOGRAPHY SMALL CLAIM
— font weight Regular
The main brand claim is: — font size / leading 7 / 9 pt
“Connecting minds
for healthy lives” CLAIM

— font weight Light
It should be typeset in two lines — font size / leading 11 / 15 pt
if possible, with a break after
“minds”. It should always be BIG CLAIM
left-justified. — font weight Light
— font size / leading 16 [ 24 pt
The claim should always
be typeset in IBM Plex, in one
of the specified font sizes
and weights.

SMALL CLAIM

— font weight Light
— font size / leading 21 / 24 px

CLAIM

— font weight Light
— font size / leading 30 / 36 px

BIG CLAIM

— font weight Light
— font size / leading 48 / 60 px
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BRAND GUIDELINES

Visual Identity

4. CLAIM

PLACEMENT

The claim may be placed in
5 ways in a layout:

— one of the 4 corners

— In the center or around
an illustration as the
main title on the page

It possible, the claim
should be placed in

the corner vertically or
horizontally symmetric to
the logo.

Claim placements

Claim

Claim as title

(May contain illustration between first an

second part; it should then be vertically
centered around the illustration)

If the Claim is used with the Secondary
Claim, they should be centered together.

Claim

Logo + Claim pairing

Claim

Claim

Logo

Claim

Logo

Claim

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy reet
dolore magna aliquam erat volutp nibh
euismod tincidunt ut laoreet dolore magna

aliquam erat volutpat. Ut wisi enim ad

minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip

a commodo consequat. Duis autem vel
eum iriure dolor in hendrerit in vulputate
velit esse.

Connecting minds
for healthy lives

N

% NDPHS

Connecting minds
for healthy lives

ICELAND

Connecting minds ‘*‘\& NDPHS
for healthy lives

d
K NDPHS .

Northern Dimension Partnership Alix Jabonczyk
inPulcesnand 125 Kingston Rd

i ing OX26RW Oxford, UK
Secretariat
00002021
Rel.

Dear Lorem Ipsum,

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut liquip
ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcor-
per suscipit lobortis nis! ut aliquip ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore
eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzil delenit augue duis dolore te feugait nulla facilisi

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nis! ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent luptatum zzri. Lorem ipsum
dolor sit amet, consectetuer adipiscing elit, sed diim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nis| ut aliquip ex ea commodo consequat. Duis
autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat,
velillum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dig-
nissim qui blandit praesent luptatum zzri

Coordintor
Lorem Ipsum

NOPHS Secretariat Wolmar Yxkulsgatan 23 ok 46 8.40 020 600
n, Sweden wwadphs.org
FINLAND
NORWAY
ESTONIA
SWEDEN
LATVIA
LITHUANIA
POLAND
GERMANY

s

Connecting
minds

22

RUSSIA

eee T W ¥ &K K & @ M v BSMoeto.
NDPHS & Inbox - Podpunkt  Yesterday at 11:5¢
[Test] Speakers announced! Join us for the conference
i or healthy
Reply-To: 523-80 5 ilch

) This message s from a mailing st Unsubscribe l | Ve S

% NDPHS Connecting minds

for healthy lives SHARING LEARNING CARING
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Visual Identity

5. SECONDARY CLAIM

VERSIONS

The full version of the secondary brand
claim is:

“Sharing knowledge.

Learning from each other.

Caring for people.”

The short version of the secondary brand
claimis:
“Sharing Learning Caring”

23

TYPOGRAPHY

The secondary claim should always be
typeset in IBM Plex, in capital letters and
with a minimum of 100/1000 em tracking
(letter spacing).
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Visual Identity

5. SECONDARY CLAIM

TYPOGRAPHY

The secondary claim should
always be typeset in IBM Plex,
in capital letters and with a
minimum of 200/1000 em
tracking (letter spacing).

The full version should be
left-justified.

The short version, it possible,
should be in one ling, fully
justified from margin to margin.

24

Digital

SMALL SECONDARY CLAIM

— font weight SemiBold
— font size / leading 7 / 9 pt

SECONDARY CLAIM

— font weight Medium
— font size / leading 10 / 15 pt

BIG SECONDARY CLAIM

— font weight Medium
— font size / leading
100/ 120 pt

SMALL SECONDARY CLAIM

— font weight SemiBold
— font size / leading 18 / 24 px

SECONDARY CLAIM

— font weight Medium
— font size / leading 28 / 36 px
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Visual Identity

6. LAYOUT

GRID

All layouts should be based
on a grid. Typography
should be based on the
baseline grid.

For horizontal layouts, the
grid has 12 columns. For
vertical formats, it has

6 columns.

The margins should be
adjusted to the needs of
the artwork and to the
baseline grid.

Horizontal

Vertical

25

Print

Small Format

Regular Format

Large Format

MARGINS* GUTTER MARGINS* GUTTER MARGINS* GUTTER
— top — 2 mm — top — 4 mm — top — 12 mm
&bottom &bottom &bottom
30 pt 60 pt 60 mm
— left & right — left & right — left & right
10 mm 20 mm 60 mm
Digital
Small Format Regular Format
MARGINS* GUTTER MARGINS* GUTTER *Recommended
margins; bottom
— 10 — 6 pXx — 10 — 12 px .
&t?ottom ’ &t?ottom P marg'“ should be
42 px 84 px adjusted to the
— left & right — left & right closest baseline grid.
42 px 84 px
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NDPHS
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Visual Identity

7. TYPOGRAPHY

PRINT STYLES

Specific styles
should be used when
typesetting printed
materials.

Regular Formats

Large Formats

27

Body
IMB Plex Light; Size / Leading: 11 / 15 pt;
Space after paragraph: 12 pt

Body Bulleted List
IMB Plex Light; Size / Leading: 11 / 15 pt; Bullet: Em Dash;
Indent 6 mm

Body Numbered List
IMB Plex Light; Size / Leading: 11 / 15 pt; Indent 6 mm

Body Small
IMB Plex Light; Size / Leading: 9 / 12 pt;
Space after paragraph: 12 pt

Body Small Bulleted List
IMB Plex Light; Size / Leading: 9 / 12 pt; Bullet: Em Dash;
Indent 4 mm

Body Small Numbered List
IMB Plex Light; Size / Leading: 9 / 12 pt; Indent 4 mm

Publication Title
IMB Plex Light; Size / Leading: 32 / 36 pt;
Space after paragraph: 36 pt

Publication Title Big
IMB Plex Light; Size / Leading: 48 / 60 pt;
Space after paragraph: 36 pt

Title
IMB Plex SemiBold; Size / Leading: 24 / 30 pt;
Space after paragraph: 24 pt

Title Big
IMB Plex Light; Size / Leading: 40 / 48 pt;
Space after paragraph: 24 pt

Subitle
IMB Plex Bold; Size / Leading: 10 / 15 pt;
Space after paragraph: 12 pt; All Caps; Tracking: 200/2000 em

Subitle 2
IMB Plex Medium; Size / Leading: 11 / 15 pt;
Space after paragraph: 12 pt

Subitle Small
IMB Plex Bold; Size / Leading: 8 / 12 pt;
Space after paragraph: 12 pt; All Caps; Tracking: 200/2000 em

Subitle Small 2
IMB Plex Medium; Size / Leading: 9 / 12 pt;
Space after paragraph: 12 pt

Publication Header
IMB Plex SemiBold; Size / Leading: 14 / 18 pt; All Caps;
Tracking: 150/1000 em

Publication Header Big
IMB Plex SemiBold; Size / Leading: 21 / 24 pt; All Caps;
Tracking: 150/1000 em

Header
IMB Plex Medium; Size / Leading: 10 / 15 pt; All Caps;
Tracking: 200/1000 em

Header Small
IMB Plex SemiBold; Size / Leading: 7 / 9 pt; All Caps;
Tracking: 200/1000 em

Highlight
IMB Plex Light; Size / Leading: 24 / 36 pt;
Space after paragraph: 24 pt; Underline: weight 2pt, offset 9 pt

Highlight Small
IMB Plex Light; Size / Leading: 16 / 24 pt;
Space after paragraph: 24 pt; Underline: weight 2pt, offset 5 pt

Highlight Very Small
IMB Plex Light; Size / Leading: 14 / 18 pt;
Space after paragraph: 12 pt; Underline: weight 2pt, offset 5 pt

Claim
IMB Plex Light; Size / Leading: 11/ 15 pt

Claim Small
IMB Plex Regular; Size / Leading: 7 / 9 pt

Claim Big
IMB Plex Light; Size / Leading: 16 / 24 pt

Claim as Title
IMB Plex Light; Size / Leading: 32 / 36 pt

Lead
IMB Plex Light; Size / Leading: 16 / 24 pt;
Space after paragraph: 12 pt

Copy
IMB Plex Light; Size / Leading: 72 / 96 pt

Copy Small
IMB Plex Light; Size / Leading: 48 / 60 pt

Copy Big
IMB Plex ExtraLight; Size / Leading: 96 / 120 pt

Caption
IMB Plex Regular; Size / Leading: 7 / 9 pt

Footer
IMB Plex Regular; Size / Leading: 7 / 9 pt; Align: right

Page Number
IMB Plex Bold; Size / Leading: 10 / 12 pt;
Tracking: 50/1000 em

Recommendation
IMB Plex Light; Size / Leading: 11 / 15 pt;
Space after paragraph: 12 pt

Recommendation Number
IMB Plex Light; Size / Leading: 24 / 15 pt

Recommendation label
IMB Plex SemiBold; Size / Leading: 7 / 9 pt; All Caps;
Tracking: 150/1000 em

Chart Label
IMB Plex Bold; Size / Leading: 5/ 6 pt

Chart Axis
IMB Plex Regular; Size / Leading: 6 / 6 pt

Chart Data Point
IMB Plex Regular; Size / Leading: 7 / 9 pt

Body large Formats
IMB Plex ExtralLight; Size / Leading: 100 / 120 pt

Header large Formats
IMB Plex Mediu; Size / Leading: 100/ 120 pt; All Caps;
Tracking: 200/12000 em

Claim Large Formats
IMB Plex ExtralLight; Size / Leading: 280 / 336 pt

Subitle Large Formats
IMB Plex SemiBold; Size / Leading: 100 / 120 pt
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7. TYPOGRAPHY

DIGITAL STYLES

Specific styles
should be used when
typesetting digital
materials.

Regular Formats
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Body
IMB Plex Light; Size / Leading: 30 / 36 px;
Space after paragraph: 36 px

Body Bulleted List
IMB Plex Light; Size / Leading: 30 / 36 px; Bullet: Em Dash;
Indent 36 px

Body Numbered List
IMB Plex Light; Size / Leading: 30 / 36 px; Indent 36 px

Body Small
IMB Plex Light; Size / Leading: 21 / 24 px;
Space after paragraph: 12 px

Body Small Bulleted List
IMB Plex Light; Size / Leading: 21 / 24 px;
Space after paragraph: 12 px; Bullet: Em Dash; Indent 24 px

Body Small Numbered List
IMB Plex Light; Size / Leading: 9 / 12 px;
Space after paragraph: 12 px; Indent 24 px

Body Very Small
IMB Plex Light; Size / Leading: 15/ 18 px;
Space after paragraph: 12 px

Title
IMB Plex SemiBold; Size / Leading: 48 / 60 px;
Space after paragraph: 60 px

Title Big
IMB Plex Light; Size / Leading: 90 / 120 px;
Space after paragraph: 60 px

Subitle
IMB Plex Bold; Size / Leading: 28 / 36 px;

Space after paragraph: 36 px; All Caps; Tracking: 200/1000 em

Subitle 2
IMB Plex Medium; Size / Leading: 30 / 36 px;
Space after paragraph: 36 px

Subitle Small
IMB Plex Bold; Size / Leading: 18 / 24 px;

Space after paragraph: 24 px; All Caps; Tracking: 200/1000 em

Subitle Small 2
IMB Plex Medium; Size / Leading: 21 / 24 px;
Space after paragraph: 12 px

Subitle Very Small
IMB Plex Bold; Size / Leading: 14 / 18 px;

Space after paragraph: 18 px; All Caps; Tracking: 200/1000 em

Subitle Very Small 2
IMB Plex Medium; Size / Leading: 15/ 18 px;
Space after paragraph: 12 px

Header
IMB Plex Medium; Size / Leading: 28 / 36 px; All Caps;
Tracking: 200/1000 em

Header Small
IMB Plex SemiBold; Size / Leading: 18 / 24 px; All Caps;
Tracking: 200/1000 em

Highlight

IMB Plex Light; Size / Leading: 30 / 48 px;

Space after paragraph: 24 px; Underline: weight 2pt,
offset 9 px

Highlight Small

IMB Plex Light; Size / Leading: 24 / 36 px;

Space after paragraph: 24 px; Underline: weight 2pt,
offset 5 px

Claim
IMB Plex Light; Size / Leading: 30 / 36 px

Claim Small
IMB Plex Light; Size / Leading: 21 / 24 px

Claim Big
IMB Plex Light; Size / Leading: 48 / 60 px

Lead
IMB Plex Light; Size / Leading: 48 / 60 px;
Space after paragraph: 36 px

Copy
IMB Plex Light; Size / Leading: 90 / 120 px

Copy Small
IMB Plex Light; Size / Leading: 72 / 96 px

Copy Big
IMB Plex ExtralLight; Size / Leading: 180 / 156 px

Caption
IMB Plex Regular; Size / Leading: 10 / 12 px

Footer
IMB Plex Regular; Size / Leading: 10 / 12 px; Align: right
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Annual Reports

ANNUAL REPORT

2021
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for healthy lives

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy reet
dolore magna aliqguam erat volutp nibh
euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel

eum iriure dolor in hendrerit in vulputate
velit esse.

ANNUAL REPORT

2020
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ANNUAL REPORT 2021 3/10

Adipiscing aoreet dolore
magna aliquam

LOREM IPSUM DOLOR SIT AMET Lo e ereit
Consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut

laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim veniam, quis

nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo

consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse

molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros et

accumsan.

Justo odio dignissim qui blandit praesent luptatum zzril delenit augue duis dolore

te feugait nulla facilisi.Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, e psum dolor i
sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna. Lorem ipsum  amet, consectetuer
dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod adi

tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim piscing elit, diam
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex nonummy neh
ea commodo consequat.Lorem ipsum dolor sit amet, consectetuer adipiscing elit,

sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam erat

volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper

suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum

iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore

eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui

blandit praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy
nibh euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl
ut aliquip ex ea commodo consequat.Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam Ut wisi enim ad minim veniam, quis nostrud exerci tation
ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis
autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat,
velillim dolare eii fergiat niulla facilisis at vern eros et acciimsan et insto adio

ANNUAL REPORT

2019

) R ——
'5),,,:\.‘{. NDPHS skt

Scientific Report

Policy Brief
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ALEXANDER HAMILTON

Lorem ipsum dolor sit amet
dolor sit amet onsectetuer
adipiscing
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THE HIDDEN PROBLEM

Reduce Older Adults’
Harmful Alcohol
Consumption
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Connecting minds
for healthy lives

d on the research review "Three pers es on older
hol consumption” written by Christoffer
Tigerstedt from the Finnish Institute for Health and
Welfare (THL). Within the co t of the p . "Roadmap
toimprove the health and wellbeing of the ag populatio
in the Baltic gion” (AgeFLAG).

THE HIDDEN PROBLEM: REDUCE OLDER ADULTS' HARMFUL ALCOHOL CONSUMPTION

THE HIDDEN PROBLEM

Reduce Older Adults’
NHarmtul Alcohol
Consumption

POLICY BRIEF 3/10

Invest in health and social care

The training and skills of health and social care professionals to assist and

identify those olderadults who display signs of hazardous alcohol use are either
non-existent or inadequate. Inmany Northern Dimension countries, healthcare
professionals are not routinely trained toidentify harmful alcohol use even in

the countries that offer training programs in substance usein general (Hallgren,
Haber and Andréasson, 2009). Similarly, home care providers often lackthe
professional competences to treat intoxicated clients and are reluctant to interfere
in theirharmful drinking, as the clients’ self-determination prevails in the privacy
of their homes. According to the home care nurses interviewed by Koivula and his
colleagues (2016) in Helsinki, their competences are frequently tested in situations
when general nursing and caringneeds to be combined with knowledge about how
o treat alcohol-related problems.

To intervene in the harmful use of alcohol

of their clients, health and social care
professionals need to be trained to recognize
and assist those individuals who display signs
of alcohol-relatedharm.

Simultaneously, the collaboration between home care providers and medical
professionals isoften underdeveloped, leading to disrupted information flow
between social and health careproviders. As medical care, emergency care in
particular, generally focuses on treating theimmediate health complications, the
linkage between harmful alcohol use and other health-related complaints s often
not made. This connection is frequently overlooked in the absence ofinformation
about the patient’s risk behaviour. Integrated person-centred care and two-
wayinformation exchange between home care nurses and medical professionals are
needed toensure timely intervention in the client’s harmful alcohol use.

— Train health and social care professionals to identify, assist and treat those
individualsdisplaying signs of hazardous alcohol use. Equip them with the
professional skills tocombine general medicine and nursing with the treatment
to alcohol-related problems.

THE HIDDEN PROBLEM: REDUCE OLDER ADULTS' HARMFUL ALCOHOL CONSUMPTION
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SHARING LEARNING CARING

Pernatis es a si volumqu idebition

pa corentis maximint quas aut maio.

Itatemoditam acea eicimpor aut
officipsant que cum acero ius ea
quost que dest fuga.

Tem aborum quae. Ficimus quia nobist, acerorpost
magnisto magni tem que con porem dolorec
tatemporest autectur, odi vel milliti si od ea doloriam ut
ma doles noneceat voluptati tem ati blam, adi con ent,
tenitio earuptiorest qui voloreh endicab ipsus dolorepe
init voluptatur aut essunti iscimus.

Obis nitibus dolor alitati untusa volut dis doles et
denimagnatia ent odis volor am ea ped mi, am, eum

ut harum sed quae vendebi scitation nam, quiatum
eum exerundusant poreici aut omniscit ilibus eiur
apistrumaqui denihil molupictius sus volupta tempore
aspita num lautece perupis audiaes dignam, aut pro
bearum qui il iunt optaers pellore cuptatur, sus aut et id
qui odita prem est qui nisitiiscid moloreh.

Pernatis es a si volumqu idebition

pa corentis maximint quas aut maio.

Itatemoditam acea eicimpor aut
officipsant que cum acero ius ea
quost que dest fuga.

Tem aborum quae. Ficimus quia nobist, acerorpost
magnisto magni tem que con porem dolorec
tatemporest autectur, odi vel milliti si od ea doloriam ut
ma doles noneceat voluptati tem ati blam, adi con ent,
tenitio earuptiorest qui voloreh endicab ipsus dolorepe
init voluptatur aut essunti iscimus.

Obis nitibus dolor alitati untusa volut dis doles et
denimagnatia ent odis volor am ea ped mi, am, eum ut
harum sed quae vendebi scitation namid qui odita prem
est qui nisitiiscid moloreh.

Better health and better economic
performance require wise policies
and determined action!

Pernatis es a si volumqu idebition

pa corentis maximint quas aut maio.

Itatemoditam acea eicimpor aut
officipsant que cum acero ius ea
quost que dest fuga.

Tem aborum quae. Ficimus quia nobist, acerorpost
magnisto magni tem que con porem dolorec
tatemporest autectur, odi vel milliti si od ea doloriam ut
ma doles noneceat voluptati tem ati blam, adi con ent,
tenitio earuptiorest qui voloreh endicab ipsus dolorepe
init voluptatur aut essunti iscimus.

Obis nitibus dolor alitati untusa volut dis doles et
denimagnatia ent odis volor am ea ped mi, am, eum

ut harum sed quae vendebi scitation nam, quiatum
eum exerundusant poreici aut omniscit ilibus eiur
apistrumqui denihil molupictius sus volupta tempore
aspita num lautece perupis audiaes dignam, aut pro
bearum quiil iunt optaers pellore cuptatur, sus aut et id
qui odita prem est qui nisitiiscid moloreh.

EXAMPLES OF POLICIES AT THE NATIONAL LEVEL

Obis nitibus dolor alitati untusa volut dis doles et
denimagnatia ent odis volor am ea ped mi, am, eum
ut harum sed quae vendebi scitation nam, quiatum
eum exerundusant poreici aut omniscit ilibus eiur
apistrumqui denihil molupictius sus volupta tempore
aspita num lautece perupis audiaes dignam:

— Alit modipsa ntiur, que debis ute ventur repudigenim
sit, non re, autem re doluptat facea nus solupta tiunti
ilibus aut ut vent aut deriaturerit qui distis abo.

— Um dolorporis eration poreniam volor as vel incit

30

alique lacerferum quas reptiunt utas alitat eaqui

aut odiatiis cus deriature, secum ulla nonserero il id
excepedites recae simagnam, consequi cum quiduci
llaboritat re nit, saecabo.

— Uciaeculpa nonempo repediti officid ucipsunt occus
erumquas et la volut alis essed quiatur alis doluptae
accus non ex et fuga. Itat velluptati ipit exero veris
con consed quam, nobis explit velic tenturi tatisqu
aestem quia nimilig enissunt.

— Exerit qui debisqui ipsuntiamus eum faccum aut
ex expeliquide et peliqua temolup tasperrum
evelenisquia santem quo maximilique consequi
omniend ionsed millabo restior repudae nihilibus
quis aciat ande con peribus antiur rendis non
conempo reriore sernam qui sa cus.

— Volloreicae volorit que molupta dolut que excestium
ut quam audit mi, verum adipsum hariorrum quiat
volorit a id quiat dipsae net a dolut fugit officip.

EXAMPLES OF POLICIES AT THE REGIONAL LEVEL

— Alit modipsa ntiur, que debis ute ventur repudigenim
sit, non re, autem re doluptat facea nus solupta tiunti
ilibus aut ut vent aut deriaturerit qui distis abo.

— Um dolorporis eration poreniam volor as vel incit
alique lacerferum quas reptiunt utas alitat eaqui
aut odiatiis cus deriature, secum ulla nonserero il id
excepedites recae simagnam, consequi cum quiduci
llaboritat re nit, saecabo.

— Nam quia quis doluptatias sererchiti id qui odit re
sequae quaecto iur mil ilibus accuptatur?

NDPHS SECRETARIAT
secretariat@ndphs.org, www.ndphs.org

This document reects the views of the authors and should not be
interpreted otherwise. Factual data and information included herein
originate from a report “The Importance of Health and Social Well-
being for the Economy and Other Policy Areas” written for the NDPHS
by Bjérn Ekman, PhD, Lund University, Sweden. The complete report
can be downloaded from the NDPHS website at www.ndphs.org.
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Drawing light from

the pandemic —a new
strategy tor health
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#RETHINKINGHEALTH  ON HEALTH AND DEVELOPMENT

Over 40%
cancersare

-
1

#EWAC2021

Top things that made
people happy during
lockdown

58% 4270 45%

HUMAN EXERCISING SPENDING TIME
CONNECTION OUTDOORS

Over 40%

OT all cancers
are
preventable

#EWAC2021

Primary long-term objective:
To reduce health and well-
being hazards linked to indoor
environments in Finland

ASSESSMENT EDUCATION PROVIDING TREATMENT
OF INDOOR AND TRAINING INFORMATION AND SUPPORT
AIR PROBLEMS

To develop the To strengthen To increase To improve
management the competence  awareness of the  the treatment
of problems in matters effects of indoor  and working
linked to indoor related to indoor  environments and functional
environments. environments. on health and capacity of
wellbeing. people with

symptoms and
illnesses.

The enjoyment of the highest
attainable standard of health
Is one of the fundamental
rights of every human being
without distinction of race,

religion, political belief,
economic or social condition.
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Northern Dimension Partnership Alix Jabonczyk
in Public Health and 125 ngston Rd
Social Well-being

OX26RW Oxford, UK

Secretariat
00.00.2021
Ref.

Dear Lorem Ipsum,

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna aliquam
erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcor-
per suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis autem vel eum
iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum dolore
eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit
praesent luptatum zzril delenit augue duis dolore te feugait nulla facilisi.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad
minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip
ex ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate
velit esse molestie consequat, vel illum dolore eu feugiat nulla facilisis at vero eros
et accumsan et iusto odio dignissim qui blandit praesent luptatum zzri. Lorem ipsum
dolor sit amet, consectetuer adipiscing elit, sed diim veniam, quis nostrud exerci
tation ullamcorper suscipit lobortis nisl ut aliquip ex ea commodo consequat. Duis
autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat,
vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dig-
nissim qui blandit praesent luptatum zzri.

Coordintor
Lorem Ipsum

NDPHS Secretariat Wollmar Yxkullsgatan 23 tel: +46 8 40 020 600
email: secretariat@ndphs.org 118 50 Stockholm, Sweden www.ndphs.org

Connecting minds
for healthy lives

NDPHS

R

Stella-Karin Jabonczyk

COMMUNICATIONS
COORDINATOR

Northern Dimension Partnership
in Public Health and Social Well-being
www.ndphs.org

jane.novak.@ndphs.com
+00 123 456 789

Wollmar Yxkullsgatan 23
118 50 Stockholm, Sweden
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6. VIDEO COVERS

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,

diam nonummy nib.

&%

%% NDPHS

Lorem
psum dolor
SIT amet.

Lorem ipsum dolor sit amet,
consectetuer adipiscing elit,
diam nonummy nib.
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7. ROLLUP SERIES

BRAND GUIDELINES

orthern Dimension
artnership in Public Health
and Social Well-being

Connecting
miNnds

Northern Dimension
Partnership in Public Health
and Social Well-being

For healthy
Lves

LO / EUSBSR
Y% NDPHS - i,
//{‘$ SEAREGION
Northern Dimension
Partnership in Public Health

a
and Social Well-being

Connecting
minds

Sharing for healthy lives
Learning

SHARING KNOWLEDGE
LEARNING FROM EACH OTHER
CARING FOR PEOPLE

ndphs.org
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7. MAP OF PARTNER
COUNTRIES

BRAND GUIDELINES

ICELAND

NORWAY

SWEDEN

GERMANY

FINLAND

ESTONIA

LATVIA

LITHUANIA

POLAND
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